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WHY FAIR COMPETITION
MATTERS TO BUSINESSES?

Fair competition isn’t just a rule - it's a big win for your by
business and the economy. Fair competition is a T i
powerful engine that drives business excellence, A Loyalty
innovation, and consumer trust. Here’s why it matters: Co.nsumers are more likely to support
bu5|pes§es that offer high-quality goods
at fair prices, Operate ethically, and treat
custpmers With respect. This trust translates
into brand loyalty, repeat purchases
and positive word-of-mouth, which are ;<ey
. drivers of long-term success.
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Spurs Innovation - ﬂ %
Fair competition drives your business &

to improve your products, services,
and processes. It also encourages
adoption of best practices and

international standards, helpmg your ' '. No Room for Monopolies
business to thrive in the domestic m§FKEt When the market is fair, no single
a5 well as in the global value chain. v company can take over everything.
That means a healthier business
y environment for everyone,

m allowing your business to maintain

A' A ‘ or expand your market position

by continuously adapting to market
trends and demands.
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Increases Bfficiency q
When businesses compete fairly, f /)
prices are determined by market forces f b A
rather than monopolistic control. £ “ ,?
Businesses can't just charge whatever 4 @ ‘. |

they want—they have to offer good
value to stay in the game. Therefore,
businesses are driven to optimise
operations to reduce costs, which
eventually enhances productivity
and resource utilisation.

Growth for All Sizes

Fair competition gives everyone

a chance to grow—from MSMEs

to big companies. It opens doors
for new players to enter the market
and expand their position.

https://asean-competition.org/
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WHY FAIR COMPETITION
MATTERS TO CONSUMERS?

In a thriving market, fair competition serves as the

cornerstone of consumer welfare. When businesses !
compete on a level playing field, consumers reap the Lower Prices
rewards through better choices, improved product quality, When multiple firms compete for consumer

o R r = Lo . f attention, cgnsume.rs benefit from more
affordable options. Fajr competition prevents
monopolistic pricing and éncourages companies
to offgr their goods and services at reasonable
prices. This ensures that consumers get
the best value for their money.

Better Product Quality

Companies strive to outdo
each other, leading to higher )
standards and continuous innovation.

Consumers benefit from access

to cutting-edge products that meet

their evolving needs.
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Customer Service

In a fair competitive
environment, businesses
understand that customer

satisfaction is crucial. They strive
to offer better support, clearer
communication, and more
responsive service to retain
and attract customers.

Ethical Business Practices

When people have choices,
companies are more likely to act
honestly and responsibly. Knowing
that customers can easily switch
to another provider, businesses
are less likely to use misleading
and deceptive tactics. This creates
a safer and more trustworthy
environment for consumers.

More Choices

A competitive market offers
a wide variety of products,
features, and services to suit
every need. Consumers can
find options that best meet
their needs and preferences.

https://asean-competition.org/



